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Beath carefully examines the benefits

of any new product before she offers it
lients. In act, she

carch before launching her

number of

I had to stat rom scratch to make my
own database of supplirs.” Beath says.
Her goal I to separate products that

with her clents
“Environmentally friendly is not black
and white,” Beath says.
in choosing producis, Beath considers.
transportation costs, as wall as energy
used to produce or recycle the product.
wWhile it s possible to have a complete
green re-design of a room, Beath says she
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o1ty to educe,
p things
ays. It's
uniikely that someone will o a space top
o bottom with everything brand new.”

Often she meets clents who have good
qualiy furniture but they are tired of it
ady to send it to the landiill, A
atural fabric on a seat cushion
arrangement can reuse exist-
Ing ltems rather than manufacturing new
ones. Beath uses a local re-upholsterer
who uses environmentall friendly foam
and fabric.
1 can see It will work when they are
Just sick of looking at . Beath says.
For clients who can't afford a full re-

o
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model, Beath can gve 2 plan fo re-design
2 room over i according o theirbudgets
S0 far her clientele has been mostly
young people who are nterested in the
environment, but she's also seen families
ant o reduce the amount of toxie
and allegens in their house for
i,
While recycled products don't always:
imect those standards, natura fibers do.
ath tries to customize a room 1o the
clents needs, because there 5. trade-off
here do
she recommends Canadian furnture:
whenever possible because our national
standards call for water-based glues, as
well as being built to ast 50 they won't
necd to be replaced. As well Canadian
furniture uses less fuel o transport and
therefore emits less greenhouse gases
than fumniture exported from overseas.
Another reason her clients choose:
green décor is because of the “cool” fac=

it 50 in right now (o be abe (0 say
this s my environmentally rendly sofa”
Beath says.

out having to cut down large.

rhet of e Iie-  hardvwoo rees that ke gen-
items s rapidly  eratons o grow.

Beath picks fabrics such

pls of products  as natural siks, organie cot-

{ons and recycled polyesters

for draperies, toss cushions

upholstery. She says

recycled abiics have come 3

long way and are now cffered

in.a wide range of colours and
patiers. Recycled fabrics are
made from T-shirts and other
top is made  old iabrics to make a whole
yogurt containers.  nesw product,
mends paints  ~The carpets and fabrics are.
low VOC, which stands ot much more than regular
volatile organi fabrics.” Beath says. For the
most part, she says the cosis
for green design are In line
wih designer name products.

Beath says her service is to
¢ help clients navigate among
¢ allthe overload of information
and choices, as well as artistc
design.

1 know the products inside

g0.” Beath says. Hiring an
expert saves money and time
over the long run.*

For more information on
eco-decorating options, vilts
grows rapidly and makes wawwecoteriors.ca or call 613-
beautiful wood floors with-  421-73(0.

5 031174 b sTREEr
S S 3¢0001
ctial s
it Henmonite hurch,
1630 LSRN AVENGE
R AL
5

FALL 2008 | Winguithconscience | - life OTTAWA 9

Greenlife // Professionally designed and typeset with paragraph
and character styles. With the use of bold colours and modern
typography, this print magazine was content-driven with hot tips and
knowledge from the gardening and home industry.
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Nails a'md SpaW

1541 Merivale Road | Ottawa, ON | K2G 5W1

To make an appointment
(613) 695-4664

Manicure & Pedicure
Waxing
Facials
Back Treatment
Ear Piercing
Eyelash Extensions
Eyebrow and Eyelash Tinting

ALT // Logo design and branding. ALT projects a relaxing
and friendly spa atmosphere, and so the core idea was to
create a peaceful spa look to the design with the use of red

and beige colours.




1 Staffor Road (Bells Corners) Ottawa, On. K2H 9N5
613.828.6161 www.pierinoscarfo.com

Pierino // The brief was to give Pierino a stylish, clean and
sophisticated advertisement to promote their service and the
Aveda products they use.
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Wedding Invites // The aim was to develop
a design that was elegant, clean and with a
touch of floral decor.
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for the fleect operator

who has to manage a mobile workforce
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www.troocorp.com

Troo Corporation // Going through a re-branding
transition, new store sign and advertisements
were developed.



New look and feel // The purpose of the
designs were to create a new login web page
for users to demo GIS application. Before |
started wire-framing, | worked with the
marketing team to brainstorm a simple and
intuitive design.
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Welcome to TrooTrack Demo Login

Username

Password

Login

u accept the Online Services Agreement

owered By Troo Corporation | TrooTrack

troo corporation




Logo from top to bottom

ALT Nails and Spa Inc: Brand Identity
Hop ‘N Vine: Wine Store Brand Identity
Ascent: New Publication Logo - Final
Ascent: Alternate Logo Design
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Nails and Spa Inc

HOP ‘N VINE

Bringing home the art of winemaking since 1988

ascent

publications and consumer events

Ascent

publications and consumer events
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